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CONC E P T

The rebranding of Sa Pizzedda aims to create a bold, contemporary identity while
maintaining a strong connection to the product and its Sardinian roots.
The logo was designed as a stylised interpretation of the pizza itself. Its organic shape
and bite detail make the product recognisable without relying on a literal illustration.
The original brand colour was slightly refined into a vibrant orange, paired with a warm
cream tone. Together, they create an inviting and appetising atmosphere while giving the
brand a fresh, contemporary personality.
A light blue was introduced as a secondary accent colour, used exclusively in
photography and stickers. Its role is to break up the visual intensity of the orange and
bring a sense of freshness and contrast to the identity, without competing with the core
palette.
The visual language expands from the logo into a wavy graphic pattern, inspired by the
irregular shapes, folds and movement of pizza. This pattern becomes one of the main
elements of the identity, appearing across packaging, merchandise and communication
materials. The same visual principle was used to develop the poster system, creating
consistency across different brand touchpoints.
Alongside these graphic elements, the identity incorporates stylised faces inspired by
Sardinian folklore. Rather than reproducing the traditional masks literally, they are
reinterpreted through a playful visual language. The faces also introduce the idea of
people and community, reflecting pizza as something to share and experience together.
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C U S T O M  F O N T

A bold and expressive typeface used for headlines,
slogans and key visuals. It gives personality to the
brand and makes the communication instantly
recognizable.

U S E D  F O R

Main headlines
Campaigns
Posters
Social media
Key messages

A R C H I V I O
B L A C K

Aa Bold Aa

U S E D  F O RW E I G H T S

T Y POG R A PH Y

C U S T O M
F O N T

Main headlines not to
be paired with the
custom logo. 

Menu items
Descriptions
Prices
Website and navigation
Informative text
Captions and details

T T
i n t e r p h a s e s

Aa Bold Aa

W E I G H T S

Regular Aa



HEX
RGB
CMYK

HEX
RGB
CMYK

HEX
RGB
CMYK

HEX
RGB
CMYK

Used for highlights
and photos 

PRIMARY

Used for logo, key elements
and main brand presence

Background colour
for a clean and balanced look

NEUTRAL

Used for text, 
graphics and contrast 

C O L O U R
P A L E T T E

ORANGE

#E14219
225 66 25
0 71  89 12

CREAM

#F1ECE3
241 236 227
0 2 7  5

BLACK

#181818
24 24 24
0 0 0 91

BLUE

#83B3C4
131 ,  179,  196
33 9 0 23

COLOUR USAGE

SECONDARY ACCENT

INSPIRATION

INGREDIENTS TRADITION CRAFT SARDINIA



P O S T E R  L A Y O U T



MAIN PATTERN ICON 

ICON VARIATIONS

INSPIRATION

P A T T E R N S



P A CKAG I NG



P A CKAG I NG



S P E C I A L
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T - S H I R T - O R A N G E  T - S H I R T  -  W H I T E0 1 0 2

SA
PIZZEDA

SA
PIZZEDA

M E R C H A N D I S I N G :
T  S H I R T S



T O T E  B A G  -
W A V Y  S T R I P E S

T O T E  B A G  -
A L L  O V E R  P A T T E R N

0 1 02

MERCHAND I S I N G :
A CC E S S O R I E S

K E Y  C H A I N02

H A T02



S O C I A L  M E D I A

Born in Sardega, baked in Milano.
Fold, bite, repeat  🍕
Approved by Joe Bastianich 👨🏼‍🍳

Sa Pizzedda
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