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The new identity begins with the existing roots of Sa
Pizzedda: the origin of the product, the gestures
surrounding it and the character already embedded in
the brand. Rather than treating these elements as
nostalgia, the concept translates them into a
contemporary urban language.

The ambition is to move beyond the
conventions of a traditional pizza brand
and build a complete world around the
product: a destination people want to visit,
a visual culture they want to share and
merchandise they want to wear.

This world is expressed through one coherent identity
with two complementarty modes. A clear and
recognisable core strucfures the restaurant
experience, while a louder cultural layer activates
communication, campaigns and lifestyle extensions.

Together, they transform Sa Pizzedda from
a food offer into a brand people can
recognise, participate in and belong to.



02 / BRAND ARCHITECTURE

ONE BRAND, ()2 CULTURAL EXPRESSION
TWO EXPRESSIONS THE INSTITUTIONAL EXPRESSION

: . ) The communication and lifestyle expression

h d lif |

Sa Pizzedda is one brand eXpr,essed of Sa Pizzedda. Louder, more flexible and
through two complementary visual and provocative, it brings the brand to life through
cultural modes. Both share the same campaigns, posters, social content, events,
roots and personality, but respond to collaborations and merchandise.

different contexts and function.

CORE BRAND
Extends the world of
0 THE INSTITUTIONAL EXPRESSION Sa Pizzedda. It never
The official and product-facing expression {Sgﬁﬁﬁs DR

of the identity. Clear, recognisable and
consistent, it structures the restaurant
experience across menus, packaging,
signage, uniforms and essential brand
applications.

’}dzai’e/ﬂ

A recognisable
emblem, rooted in
Sardinian ritual and
reinterpreted through
an urban language.
The mask is the
symbol of the cult.




03 / FROM TYPEFACE TO SIGNATURE

The Sa Pizzedda wordmark is created by asymmetrically
reshaping and connecting individual letterforms. The final
composition preserves a spontaneous, irregular energy while
establishing a distinctive and recognisable brand signature.

SMEGS

DISPLAY TYPEFACE / SOURCE OF THE PRIMARY WORDMARK
Commercial licence required

LOWERCASE

A pisadts S ek

IA Pl A EeP9A

Spontaneous movement,

irregular letterform.
SMEGS provides the starting character.
The final wordmark uses individually adjusted glyphs.

Individual letterform were adjusted and connected to
create a faster, more continuous rhythm
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05 / THE CRUNCH CULT

FROM PRODUCT
TO COMMUNITY

The Crunch Cult transforms the energy around Sa Pizzedda into Crunch speaks directly to the product.
a shared attitude. The name gives the people gathered around Cult turns that physical experience into a shared code.
the product a sense of recognition and belonging.

The Crunch Cult begins with Roboto Black,

the same typeface used throughout Sa Pizzedda’s communication.
The letters are condensed, stretched and individually adjusted

to create a more expressive and irregular signature.

APPROVED COLOURWAYS

(e

BE CRUNCRGULT THE CRUACA CULT THE CRUNCH U




THE FACE OF THE CULT

The mask draws on the visual language of Sardinian
: ritual. The design retains the frontal presence and
| elongated features of the original form, then
introduces colour and a grainy finish that makes the
mask appear almost spray-painted. This treatment
gives the symbol a rawer, more urban character,
\ Creating a recognisable emblem for The Crunch Cult
) across communication and wearable objects.

COLOUR VARIATIONS

g



07 / COLOR SYSTEM

01/ CORE PALETTE

Dough Cream, Fly Pink and Sauce Red form the brand’s signature
palette. Cream and pink bring warmth, while deep red gives the
wordmarks a bold, recognisable presence across packaging, signage

and everyday communication.

SIGNATURE COLORS

HEX #fff4eb

Dough
Cream

RGB 255, 244, 230

CMYK 0,5,12,0

BACKGROUNDS / PACKAGING

F Iy HEX #efaca3

RGB 239,172,153

Plnk CMYK  4,41,31,0

BACKGROUNDS / PACKAGING / DIGITAL

HEX #9b0707

Sauce

RGB 155,7,7

WORDMARKS / TYPE / SIGNAGE

Red CMYK 25,100, 100, 25

Electric Blue and Acid Yellow amplify the brand’s
playful, urban attitude. They can take the lead across
campaigns, posters, digital content and merchandise,
while the wordmarks, mask and typography keep every
application unmistakably Sa Pizzedda.

CAMPAIGNS / CULTURE / MERCH

HEX #32c7e0

Electric Y
RGB 50, 199, 224 DIGITAL
MERCH

Blue CMYK 65,0,14,0

HEX #f2f781

Acid

RGB 242,247,129 HIG;%;?:;g
Yel IOW CMYK 11,0, 60,0 MERCH

03 / SUPPORTING NEUTRAL

Asphalt Black brings contrast and a raw, urban edge to
the identity. Used across typography, the mask and
backgrounds, it connects both palettes and can take

the lead in monochrome applications.

HEX #lelele

Asphalt TYPE

RGB  30,30,30 MASK
MONOCHROME
BIaCk CMYK 75, 65, 60, 80



08 / TYPOGRAPHY

A FUNCTIONAL VOICE
WITH A LOUD ATTITUDE. SARDINIAN SOUL.

Roboto brings clarity and structure to the brand’s expressive
identity. Alongside the distinctive wordmarks, it builds a ST R E ET ATT I T U D E
flexible hierarchy, from bold headlines to everyday information e

across print and digital applications.

Bigger flavour.

RO bOtO Louder crunch.

Aa PIZZA AL TAGLIO

Milano
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123456789
Born in Sardinia, folded in Milan. Our pizzedda
€E_x@!?/ ( ) brings Sardinian roots to the city streets, one
crunchy bite at a time.



IL FINALE
Dolcetti Sardi 2

DA BERE

Acqua naturale 1
Acqua frizzante 1
Coca Cola 2
The al limone 2

DALL'ISOLA
Ichnusa nen filtrata 3,
Ichnusa classica 3

LE RADICI LE RADICI

MARGHERITA : MARGHERITA
Pomodoro, fior di latte, basilico 3 Pomodoro, fior di latte, basilico

F

w

PORCA PECORA == S~ WO = PORCA PECORA
Salsiccia, pecorino sardo, fior di latte 4 %_S) i ° UCJ & o | = Salsiccia, pecorino sardo, fior di latte 4 LE RADIC\

aNm NS Nw® o | MARGHERITA 3
CARLOFORTE SR & < e, ~ CARLOFORTE Pomodoro, fiof G 1ate, basiico
Pomodoro, tonno di Carloforte, fior di latte 4 e EX s gL LN _l Pomodoro, tonno di Carloforte, fior di latte 4 PORCA PECORA A

O m N Salsicoia, pecotino sardo, fior dilale

+ + > ‘

LA ROSSA =0 A = LA ROSSA AR b3
Pomorodo, pomodoro, pomedoro 3 g 2 g 5 Pomorodo, pormodoro, pomodoro 3 S ool 1o Al Canctorte, fior \ats

8= & & LAROSSA

e POMOIOUO0, POMMOUNFO, POMECOTS
LE FIRME LE FIRME LE FIRME

DO\.QEIOU‘ Wt ooraonzola, ot 4 fa\e
DOLCE ZOLA DOLCE ZOLA Cipotia carameliata, GOrgREEEE: T
~
Cipalla caramellata, gorgonzola, fior di latte 3,8 — — Cipolla caramellata, gorgonzola, fior di latte 3.9 SOTTOBOSCO e >
Sk = o Zucea, fungh, fior di 12t
(&5} (62 7

SOTTOBOSCO SOTTOBOSCO LA PASTORA
Zucca, funghi, fior di latte 3,5 Zucca, funghi, fior di latte 3.5 Ricowa di pes

LA SPORCA
Sajsiccia, RIS

LA PASTORA

Ricotta di pecora, spinaci 4

LA PASTORA

Ricotta di pecora, spinaci 4

LA SPORCA

Salsiccia, patate, fior di latte

LA SPORCA

Salsiceia, patate, fior di latte
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11 /'UNIFORM




12 / SERVING THE CRUNCH
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13 / FACADE

MON - THU
18:00-22:00
FRI - SUN
12:30-22:30

FOLDED SARDINIAN PIZZA
" BRINGING BIG FLAVOUR
~|" AND A LOUDER CRUNCH
.| TO MILAN. -
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14 / INTERIOR MOODBOARD




15 / DIGITAL IDENTITY

22:27

& sapizzedda o
24 8.7K 316
A Posts Followers Following
SA PIZZEDDA
Pizza place

NO PLATE. NO CUTLERY. NO APOLOGIES.
Folded Sardinian pizza bringing big flavour
and a louder crunch to Milan.

sapizzedda.it

Following v Message

()

%%&\&%&s

Y
e

1130 - 16:30 SUN 18 OCT
DJ SET BY MALA MAREA

PIZZA BY THE SLICE + NATURAL WINE

11:30 - 16:30 SUN 18 OCT
DJ SET sy MALA MAREA

BALEARIC ODDITIES /SOFT HOUSE / MEDITERRANEAN MUTATIONS

PIZZA BY THE SLICE + NATURAL WINE

FIRST S ECE FRECWITHEVERY CRINK BEVQRE 3230

J}‘/y"dm CORS0 | PORTA TICNESE 60, MILAND

‘ @ | | Send message




16 / WEB EXPERIENCE

Folded Sardinian pizza
bringing big flavour
and a louder crunch
to Milan
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18 / MERCHANDISE

FOLDED

SARDINIAN pizzA
SRINGING BIG FLAVOUR
AND A LOUDER CRUNGH




19 / TRIPPAT X SA PIZZEDDA
PROPOSED COLLABORATION

The mask is desiﬂned to move beyond the
brand through co _ .
established names. Tngpat.ls the perfect first
match, translating our Sardinian symbol into a
crochet balaclava, full-face oropen.

Not a costume, but a fashion object for the city,
the street and the night. Released through
_limited drops and special activations, it
becomes collectible, unmistakable and
__impossible to ignore.

aborations with emerging and
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