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LOGO AND
COLOR
IDENTITY




SOFT BLACK #I181AI8

Sharp. Bold. Grounded.

CLOUD #F5F5F2
Clean. Contemporary. Versatile.




BRAND
IDENTITY




SARDINIAN
ROOTS

MODERN
CULTURE
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Capperi, Olive € Acciughe

LE P\'LZEDDE ROSSE
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From packaging to
merchandising, every element
reinforces the same visual
language, shaping a bold and
el . recognizable identity for a
Pitaceio young, urban and design-
conscious audience.






SA PIZZEDDA

BRAND IDENTITY SYSTEM

CRUNCH OVER
EVERY THING
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CRUNCHIOVERIEVERYTHING

miano / saroEGNa | +39 BERBIN | Mitano / saroeGna
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Inside, the same language defines
the atmosphere, combining
simplicity and character to create
a coherent and immersive
environment.

The result is a space that is not
only functional, but fully aligned
with the brand’s urban and
authentic identity.




Inter (Google Fonts) is
used for supporting
text thanks to its clean
and neutral design,

ensuring readability,
versatility and a
contemporary urban
feel across all
applications.
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LE PIZZE AL TAGLIO
SARDE DA
MANGIARE

HyT " LE PIZZEAL TAGLIO

Tl:.a E‘r[E]'i THF]DI iJLfFP”.._i !HHl P:IWI(TEU”E: s COME SARDE
s da mangiare passeggiando a Milano e I
LEGGI L'ARTICOLO '
&5 SAPIILEDPDA
_ * 3 HOME MENU CHI SIAMO DICONO DI NOI CONTATTI
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SARDE DA m, e
MANGIARE 27 « NP
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COME TUTTE LE ALTRE. E IL MOMENTO DI PROVARLE

5\"126 :

ANCHE A MILANO, PROPRIO COME SI FA IN SARDEGNA.
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FINAL STATEMENT

Sa Pizzedda is more than a product. It is a contemporary interpretation of Sardinian
culture within an urban context. The project is built on a clear and flexible visual
system, where character, typography and color work together to create a strong and
recognizable identity. Each element has been designed to ensure consistency across
different applications, from packaging and physical spaces to digital communication. The
identity balances authenticity and innovation, translating traditional values into a bold
and immediate visual language. It is simple, scalable and adaptable, allowing the brand
to grow while maintaining a clear and coherent presence. Particular attention has been
given to usability and real-world application, ensuring that every touchpoint, from a
pizza box to a social media post, reinforces the same experience. The result is a brand
that is not only visually distinctive, but also functional, memorable and ready for
expansion.

Born in Sardinia. Built for the city.



