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A bold new identity 
to take TerraViva further

With this brand identity carried by 
a meaningful graphic symbol, TerraViva 
embraces the idea of being a reliable and 
accessible platform that drives innovative 
practices in the fields of design 
and architecture. 

Strong in character, this brand identity gives 
TerraViva a bold yet warm and welcoming 
tone of voice to confidently affirm its 
commitment. Shapes, colours and fonts 
are striking and lively, giving TerraViva 
a distinctly contemporary feel and making 
it easily recognisable.

The identity is playful but very structured, 
making TerraViva approachable while 
asserting its professionalism. The resilient 
and versatile visual system subtly balances 
between geometric and sensitive forms, 
“technical” and “natural” repertoires. 
Frameworks are sharp and precise but 
always softened by friendly and 
unconventional details.



01.1   

A polysemous symbol 
that opens up perspectives

The visual identity centres around 
a logomark that can embrace various 
interpretations, making it a rich, inclusive 
and cross-cultural symbol. 

Reminiscent of the emblematic tree of 
the original identity, the symbol continues 
to present environmental issues as one 
of TerraViva's biggest concerns. But because 
sustainability goes way beyond being 
“green”, the new symbol is more abstract 
and geometric to open up its meaning. 
It takes the form of a double arrow pointing 
the way: upwards, suggesting growth, 
enhancement, innovation, and invinting us 
to question what will come next. But its 
shape could also suggest the perspective 
of a landscape or the framework of a bridge, 
establishing a direct link with the realm 
of architecture.

Set in a simple but sensitive drawing, 
the symbol features distinctive quirky 
curves that give it a one-of-a-kind friendly 
look—far from the coldness of rigorous 
geometric shapes. Yet, its square proportions, 
bold lines and expanded terminals give 
it a certain robustness, making it a highly 
effective graphic sign. 

Brand identity
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01.2

A custom lettering 
to embrace the brand’s 
ambition

TerraViva’s logo aims to be versatile, 
consistent and distinctive. 

A custom lettering was drawn to embrace 
the singularity of TerraViva and elevate 
its “branding”. Indeed, the letters’ drawing 
resonates with the shape of the symbol 
(ink traps, specific curves of the leg of 
the R, proportions). These shared unique 
features ensure the consistency of the logo 
and enable the symbol and the lettering 
to live together as well as separately.

Besides being a nod to modular building 
systems, the choice of a monospaced 
lettering makes it easy to arrange the word 
in different ways (see 01.3). Full uppercase 
was chosen to strengthen the visual power 
of the wordmark and simplify its global 
shape. This conveys a sense of immediacy, 
while enhancing the logo’s legibility.
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A.1

A. LOGO MAIN VERSIONS

A.2 A.3

A.4 A.5

01.3

A versatile and scalable 
brand identity 

A. The monospaced lettering can be 
arranged in multiple ways to give 
different versions of the logo. 
Thus, TerraViva’s logo adapts to any 
shape, from horizontal (A.1) to square 
(A.4), making it easy to use and 
scalable. The symbol alone (A.5) 
is used when the size at which the 
logo is applied makes the lettering 
difficult to read, or when the brand’s 
name is not necessary.
Depending on the composition, the 
symbol and lettering can also live on 
their own (see 04. Examples of use).

B. Sub-logos use Basier Square typeface 
in Medium weight to compose the 
additional text.

C. Regardless of the logo version, 
the protection zone corresponds 
to a rotating space matching the 
width of the letter I (for the symbol 
alone version, use half of the icon’s 
width). The protection zone ensures 
the integrity and legibility of the logo. 
No other graphic or typographic 
element may enter this zone.

competitions
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01.4

A playful graphic system
that brings TerraViva’s 
identity to another level

The characteristic curves of the 
symbol—which can already be seen 
in the design of the lettering’s R—give 
the TerraViva signature module its unique 
shape. Communication media play on 
this module; it is treated as a solid, used 
on its own or as a motif. In addition, 
fine lines structure the compositions 
and organise the information, completing 
the graphic system.
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01.5

A  tone of voice that 
celebrates togetherness

TerraViva’s voice is filled with positivity 
and inclusiveness. It encourages 
exploration, cooperation, innovation; 
it pushes for self and collective 
enhancement, making TerraViva 
attractive for those who want to change 
things and be part of a global drive 
towards a more sustainable future.

Let’s 
draw new 

paths 
to go a long 

way.

Let’s 
be creative 

to scale
possibilities.

Let’s 
build new 
solutions

for a more 
sustainable

future.

Let’s put 
our ideas
together 

to go 
further.

Let’s 
push limits 

to reach 
a better 

tomorrow.
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02.1

A warm colour scheme 
suitable for both screens 
and printing

TerraViva’s colour scheme is fresh, 
neat and lively. The combination of Dark 
maroon and Cream lays a stylish and 
elegant foundation; vivid Cyan, Orange 
and Green hues add a bright and 
eye-catching touch. 

With a limited palette of six tints, 
the scheme is powerful and memorable. 
It strikes a delicate balance between 
a “natural” and a “technical” repertoire, 
tending towards either one depending 
on colour associations.

Colour palette02

A “pure” cyan brings liveliness 
and vibrance. 

C 100
M 0
J 0
N 0

R 0
V 159
B 227
# 009FE3

A luminous light purple provides 
softness and subtlety.

C 17
M 12
J 0
N 0

R 217
V 221
B 241
# D9DDF1

A deep and comforting dark maroon 
ensures contrast with elegance.

C 30
M 80
J 20
N 82

R 63
V 20
B 39
# 3F1427

A bright, cheerful orange 
is the ray of sunshine in this 

colour scheme.

C 0
M 35
J 95
N 0

R 249
V 177
B 4
# F9B104

A slightly tinted cream discreetly 
warms up backgrounds.

C 1
M 0
J 5
N 5

R 245
V 244
B 238
# F5F4EE

A tangy green 
refreshes the palette with 

a contemporary twist.

C 80
M 0
J 60
N 0

R 0
V 169
B 132
# 00A984



02.2

Play with colours 
to meet all needs

The colour palette can be interpreted 
in different ways depending on the desired 
atmosphere. 

A. For institutional communication or 
internal purposes, the palette can be 
used in an elegant and minimal way, 
exuding seriousness and 
professionalism. To reach that goal, 
limit the colour palette to three tones; 
use Dark maroon and Cream as main 
colors and add one vivid colour 
as a tonic. Use minimal and rigorous 
geometric patterns.

B. In order to set a more joyful and 
playful atmosphere, favour bright 
shades, multiply the colors, play 
with shapes and overlays. 
This welcoming tone could suit social 
media campains, for instance. 
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On a cream background, 
primary texts are set in dark maroon.

Secondary texts and graphics 
are set in orange, cyan or green. 

On an orange background,
primary texts are set in dark maroon.

Secondary texts and graphics 
are set in cream. 

On a green background, 
primary texts are set in cream. 

Secondary texts and graphics 
are set in dark maroon. 

On a light purple background, 
primary texts are set in dark maroon.

Secondary texts and graphics 
are set in cyan. 

On a dark maroon background, 
primary texts are set in cream. 

Secondary texts and graphics 
are set in orange, cyan or green. 

On a cyan background, 
primary texts are set in cream. 

Secondary texts and graphics 
are set in dark maroon. 

02.3

Colour application: 
ensure legibility and set 
up visual hierarchy

TerraViva’s palette offers multiple colour 
combinations with great contrast. This page 
shows the accepted colour applications 
for the logo, text and graphics elements.

When black and white is required, the 
logo must be “pure” black (N 100%, #000) 
or “pure” white (CMJN 0%, #FFF): choose 
the one that offers the best contrast 
with the background colour.



Light
Light Italic

Book
Book Italic

Regular
Italic

Medium
Medium Italic

Bold
Bold Italic

“TEXT” STYLES ▶ 5 WEIGHTS, ROMAN & ITALIC

Poster White
Poster White Italic

Poster Black
Poster Black Italic

“POSTER” STYLES ▶ 2 WEIGHTS, ROMAN & ITALIC

03.1 

Boogy Brut, a versatile 
calligraphic typeface 
for titling & primary texts

Boogy Brut is a versatile and robust 
typographic tool. With a strong temper, 
it perfectly combines the warmness 
and the sharpness of calligraphic gesture, 
in a resolutely contemporary way. 
Boogy Brut conveys elegance and vibrance 
to TerraViva’s typographic compositions. 
It is used to set all primary texts 
and titlings.

Although the family comes with a total 
of 18 styles, this identity focuses on 
the use of the “Text” styles, corresponding 
to five weights plus italics. “Poster” styles 
White and Black can be punctually 
used for big size texts (see 01.5, 04.6 
and 04.7 for instance) or when specific 
glyphs are required (drop capitals, 
data visualization...).

Type designers: Bureau Brut & Julien Priez 
Foundry: Bureau Brut (France)
Release date: 2020

Prices (for Boogy Brut Family, 18 styles):
License Small (5 users): 300 €
License Medium (10 users): 500 €

Licensing info:
Licenses cover Print, Web, App and ePub uses without 
any limitation in space, time or distribution.

Purchase link:
https://bureaubrut.com/en/product/boogy-brut/
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Brand typefaces03

LIGHT + BOLD

Boogy Brut is TerraViva’s main 
typeface. With a strong temper, 
it perfectly combines the warmness 
and the sharpness of calligraphic 
gesture. It is used to set all primary 
texts and titlings.
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03.2

Basier Square 
& Basier Square Mono, 
the subtle technical touch 

With their high legibility, sans-serif 
typefaces Basier Square and Basier Square 
Mono complete TerraViva’s typographic 
system, alongside Boogy Brut. 

Basier Square is selected to compose 
running text, while Basier Square 
Mono—Basier Square‘s monospaced 
styles—is used for all paratext purposes. 
Both of them come in four weights 
plus italics.

The fonts’ geometric structure and 
mechanical vibe subtly take the brand 
identity into a more technical territory, 
visually reinforcing TerraViva’s connexion 
to the fields of design and architecture. 
Their light, unobtrusive design perfectly 
balances Boogy Brut’s strong temper, 
enabling compositions to breath.

Basier Square is a 
very legible sans-serif 
with a geometric 
structure that perfectly 
goes hand-in-hand 
with Boogy Brut. 
It is used to compose 
running text.
REGULAR + SEMIBOLD

Basier Square Mono 
is the monospaced 
version of Basier 
Square. It is used 
for all paratext 
purposes. Depending 
on the composition, 
it can be used 
in lowercase or 
in uppercase.

REGULAR + SEMIBOLDRegular
Regular Italic

Medium
Medium Italic

SemiBold
SemiBold Italic

Bold
Bold Italic

4 WEIGHTS ▶ ROMAN & ITALIC

Regular
Regular Italic

Medium
Medium Italic

SemiBold
SemiBold Italic

Bold
Bold Italic

4 WEIGHTS ▶ ROMAN & ITALIC

03. BRAND TYPEFACES

Type designer: Ismael González
Foundry: Atipo (Spain)
Release date: 2018, 2019 (Mono)

Prices & licensing info:
“Pay what you want” formula, starting from 10 € 
for desktop licence (5 workstations) and 10 € for web 
licence—which comes to a minimum price of 40 €
for the two typefaces.

Basier Square and Basier Square Mono are respectively 
subfamilies of Basier and Basier Mono families. 
Please note that there is therefore no need to purchase 
the “complete” license: Square subfamilies can be 
selected directly in the pricing tab. 

Purchase links:
www.atipofoundry.com/fonts/basier
www.atipofoundry.com/fonts/basier-mono



Eugenia Bolla 
CPO & Co-Founder

eugenia(at)terraviva.com

+39 338 129 6760

TERRAVIVACOMPETITIONS.COM

Stefano Lardera 
CEO & Co-Founder

stefano(at)terraviva.com

+39 338 129 6760

TERRAVIVACOMPETITIONS.COM

Omar Rota 
CTO & Co-Founder

omar(at)terraviva.com

+39 338 129 6760

TERRAVIVACOMPETITIONS.COM

TERRAVIVA REBRANDING | 51124 04. EXAMPLES OF USE

Examples 
of use

04

04.1  BUSINESS CARDS

13/20



14/20

Read full article

Urban 
rehabilitation
The challenges
of energy renovation

JOURNAL
OCT. 12

�

terravivacompetitions

new
competition

launched

REGISTER NOW TERRAVIVACOMPETITIONS          .COM

terravivacompetitions

terravivacompetitions

WILDLIFE
PAVILIONS
JURY

Alice 
Boucault
Ressano Garcia 
Arquitectos

Isaac 
Williams
MVRDV

Adriaan 
Damis
Stipo

04. EXAMPLES OF USETERRAVIVA REBRANDING | 51124

04.2  SOCIAL MEDIA STORIES



15/20TERRAVIVA REBRANDING | 51124 04. EXAMPLES OF USE

04.3  STATIONARY

VIA VALLAZZE 109
MILANO 20131

HELLO@TERRAVIVA.COM
+39 33 81 29 67 60

VIA VALLAZZE 109
MILANO 20131

HELLO@TERRAVIVA.COM
+39 33 81 29 67 60

VIA VALLAZZE 109
MILANO 20131

HELLO@TERRAVIVA.COM
+39 33 81 29 67 60

VIA VALLAZZE 109
MILANO 20131

HELLO@TERRAVIVA.COM
+39 33 81 29 67 60

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, 
sed diam nonummy nibh euismod tincidunt ut laoreet dolore 
magna aliquam erat volutpat. Ut wisi enim ad minim veniam, 
quis nostrud exerci tation ullamcorper suscipit lobortis 
nisl ut aliquip ex ea commodo consequat. 
 Duis autem vel eum iriure dolor in hendrerit in vulputate 
velit esse molestie consequat, vel illum dolore eu feugiat nulla 
facilisis at vero eros et accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo 
consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat.

Eugenia Bolla
CPO & Co-Founder, TerraViva

Quis nostrud exerci riure dolor 
in hendrerit ation

MILANO,
22 OCTOBER 2023

ATTENTION:
TERRAVIVA PARTNERS

VAT N. 12608970963 
REA-MI 2672012 
SHARE CAPITAL € 10.000,00

Eugenia Bolla 
CPO & Co-Founder

eugenia(at)terraviva.com

+39 338 129 6760

TERRAVIVACOMPETITIONS.COM

Stefano Lardera 
CEO & Co-Founder

stefano(at)terraviva.com

+39 338 129 6760

TERRAVIVACOMPETITIONS.COM

Omar Rota 
CTO & Co-Founder

omar(at)terraviva.com

+39 338 129 6760

TERRAVIVACOMPETITIONS.COM
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TerraViva is a Platform 
dedicated to the organisation 
of international Architecture 
Competitions.

TerraViva connects the most talented architects around 
the world with partners and stakeholders looking for 
high quality projects to rehabilitate a building, to redesign 
an urban plot or even to transform a whole district.
              We promote the best architecture challenges 
making them accessible to every designer in the world, 
boosting innovative practices focused on environmental 
and social sustainability.

LEARN MORE ABOUT US

EN / IT

PARTICIPANTS COMING FROM
OVER EIGHTY COUNTRIES

80+
ARCHITECTS ACTIVE

ON TERRAVIVA’S PLATFORM

50K

PROJECTS RECEIVED
BY TERRAVIVA UNTIL TODAY

6K

Architecture competitions provide a unique opportunity for 

designers to explore new ideas and to push the boundaries of their 

profession. These kind of creative tenders bring together the best 

and brightest minds in the architecture field, inspiring innovative 

approaches towards the most relevant design subjects.

TerraViva’s mission is to stimulate its community of architects to 

manage the upcoming urban issues with a strategic vision, 

highlighting the importance of conceiving resilient cities with 

sustainable human-scaled environments.

              Dealing with topics such as architectural heritage, low-impact 

construction, adaptive reuse and smart districts, TerraViva 

organises the most appealing competitions addressing urban 

regeneration in a creative and innovative way.

Building a Sustainable Future: 
exploring the best of TerraViva’s 
Awarded Projects

Hybrid coworking �

�Wildlife Pavilions

�The Cuban Square

�Silos Buenos Aires

�Hangar Ticinum

�The Living Museum

�Tactical Urbanism

Past Competitions SEE ALL

NEW COMPETITION

Wildlife Pavilions
Wildlife Pavilions proposes a paradigm shift: an architecture 
conceived to coexist in harmony with the landscape, mainly thought 
for nature itself instead of for human beings. 

FREE SUBMISSION

With the intention of involving our super 
talented community of creatives, the 

challenge of this call is to propose new ideas 
for original and unprecedented architecture 
competitions in line with the design topics 

promoted by TerraViva.

Call For Competitions

Up to 15.000€ in Prizes

Deadline: December 15th

MORE INFO SUBMIT PROPOSAL

DOWNLOAD REMIND ME

Current projects SEE ALL

MORE INFO SUBMIT PROPOSAL

DOWNLOAD REMIND ME

WINNERS ANNOUNCED

The competition aims to rehabilitate the 
ancient rural complex “Cascina Lossano” 

in a creative and innovative way. The main 
purpose is to imagine a new residential 

concept surrounded by agricultural fields 
and nature.

Rural Housing

GO TO RESULTS �

OPEN COMPETITION

The goal is to redesign existing cafés and 
restaurants by transforming their layouts 
– fully or partially – into a completely new 
concept that allows them to combine their 

regular functions with coworking uses.

Hybrid Coworking

7.000€ Prizes

Deadline: November 10th

MORE INFO SUBMIT PROPOSAL

DOWNLOAD REMIND ME
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04.4  WEBSITE
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04.6  REPORT COVER
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04.7  GREETING CARD



04.9  TOTE BAG
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04.8  SIGNAGE

Elevator

Offices 01–04

Restroom
Conference room

Offices 05–10
Elevator

2
Floor
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04.10  NOTEBOOKS
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