
VISUAL IDENTITY AND
BRAND TOOLKIT
TERRA VIVA



“ Creating a visual identity and brand 

toolkit based upon a clearly defined 

set of brand values. The toolkit will 

support and enable the communication 

of these values, both individually 

and as a whole.”
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In  creat ing a concept for  the visual  ident i ty  of  Terra Viva,  we aim to communicate 
the mult i - faceted values and pr inciples of  the brand in a way that  is  s imple to 
understand and implement.  By breaking the attr ibutes of  the brand into i ts  
component par ts ,  we create a f lexible toolkit  for  communicat ions of  al l  types.

Key attr ibutes of  the concept include:

 Personal i ty  -  f r iendly ,  fun yet  informed

 Communicat ing values  -  a  f lexible toolkit

 Visual  c lar i ty  -  cutt ing through the noise to del iver  an impactful  message

2             

CONCEPT SUMMARY:



SUSTAINABILITY INNOVATION COMMUNITY

CREATIVITY INTERNATIONALITY

ICONOGRAPHY:
The use of  images and symbols to represent ideas and values.

3



SUSTAINABILITY

INNOVATION

COMMUNITY

CREATIVITY

INTERNATIONALITY
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THE BRAND MARK:
Representing the brand story as a whole.
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TYPOGRAPHY:
Adding the human touch to a structured typeface.
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THE VISUAL IDENTITY:
Combining personal i ty  and symbols to tel l  a  v isual  story.
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VISUAL IDENTITY -  VARIATIONS:
Adaptable for  use in differ ing contexts.



COLOUR PALETTE:
A natural  base palette with an energet ic highl ight.  
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NATURAL 1:

CMYK: 25,  20,  35,  0
RGB: 193,  189,  167
HEX: c1bda7

  

NATURAL 2:   

CMYK: 15,  11,  24,  0
RGB: 216,  213,  193
HEX: d8d5c1

NATURAL 3:

CMYK: 7 ,  5 ,  16,  0
RGB: 235,  233,  213
HEX: ebe9d5  

GREEN 1:

CMYK: 82,  53,  69,  55
RGB: 29,  60,  52
HEX: 1d3c34

GREEN 2:   

CMYK: 71,  44,  58,  23
RGB: 76,  104,  96
HEX: 4c6860

GREEN 3:

CMYK: 50,  34,  40,  3 
RGB: 134,  147,  144
HEX: 869390

YELLOW

CMYK: 12,  21,  97,  0
RGB: 229,  192,  41
HEX: e5c029

BASE PALETTE  HIGHLIGHT 



BRAND MARK COLOUR USAGE:
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BASE:  GREEN 1
LOGO: NATURAL 2 

BASE:  GREEN 2
LOGO: NATURAL 3  

BASE:  NATURAL 2
LOGO: GREEN 1



BRAND FONTS:

SUBHEADING FONT: PROXIMA NOVA, SEMIBOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

HEADING FONT: PROXIMA NOVA, MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Body Font:  Roboto,  Regular

abcdefghi jk lmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

QUOTE / STANDOUT FONT: Harman Sans

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890
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USAGE EXAMPLES:
Combining brand mark,  typography and colour.
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MOCKUPS:
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STRAPLINE:
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