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Concept

Creative process

TerraViva 03

The pictogram of the logo created for TerraViva
is the meeting of the two words that form the
Company’s name: the final design was obtained
by reversing the letter T(erra) and the letter V(iva).

TerraViva
BAIABLID]L

SRR |

==
==
==
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Concept

Rebranding

TerraViva 04

From this union takes shape the tree, a symbol
that we wanted to keep from the original logo —
simplifying and modernizing it — as it recalls the
idea of nature and growth.
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Typography

Font and license

TerraViva 05

The chosen font is Suisse Int’l in its Semibold
(for the wordmark and as institutional font) and
Book (as institutional font) weights. Suisse Int’l is
part of the Suisse Typeface family, designed and
developed by Swiss Typefaces.

Why was it chosen?

Visually and aesthetically, it was chosen
because it is a grotesque Sans Serif font

with square punctuation. This makes it a font
capable of communicating seriousness, but
also modernity, dynamism and innovation.
Content-wise it was chosen for its extreme
completeness in terms of glyphs and alphabets
included (Latin, Cyrillic in both weights and
Arabic only in the Semibold version).

On the economic aspect, it was chosen for its
quality/price ratio and its excellent and
all-inclusive license.

License specifications

Webfonts included

With the same license you can use the font both
in print and on the web.

Free updates

If the font receives an update, you may use the
new version free of charge.

All glyphs in one file

Each font contains all the glyphs that were
designed for it.

Unlimited usage

License is valid for each media type. With a
standard license you have the right to use the
font everywhere.

Up to 10 workstations

The standard license gives the right to install
the font on up to 10 computers (CPUs).

Fonts forever

The license doesn’t expire, it is valid for lifetime.

Book

Book Italic

Semibold

Semibold ltalic

AaBb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qq Rr
Ss Tt Uu Vv Ww Xx Yy Zz
&,;..17/()%"#@'_-$
1234567890

Aa Bb Cc Dd Ee Ff Gg Hh li
Jj Kk LI Mm Nn Oo Pp Qq Rr
Ss TtUu W Ww Xx Yy Zz
&,;.:1?1()%"#O"_-$
1234567890

AaBb Cc Dd Ee Ff Gg Hh li
Jj Kk LIMm Nn Oo Pp Qg Rr
Ss Tt Uu Vv Ww Xx Yy Zz

&, 1?2/()%"#@'_-$
1234567890

AaBb Cc Dd Ee Ff Gg Hh li
JjKk LI Mm Nn Oo Pp Qq Rr
SsTtUu Vv Ww Xx Yy Zz
&,..:1?/0%"H#@_-$
1234567890

12 pt

Tt Vv Terraviva

Tt Vv

TerraViva

Tt Vv Terraviva
Tt Vv TerraViva

60 pt

36 pt

For the font: https://www.swisstypefaces.com/fonts/suisse/ For the license: https://www.swisstypefaces.com/advantages/
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Logo

Main logo

TerraViva 06

The main logo is formed from the union of the
pictorial mark and the wordmark (from which
the pictorial mark was generated).

As we will see further on the slides, both can
be used individually or even joined by the word
“Competitions”, but this is the main logo, which
can visually and textually communicate the
Company and its values.

M TerraViva
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Guide lines Grid TerraViva 07

8x

i* TerraViva

8x 5x 8x

The x is defined in slide 03 Number 50360



Guide lines

Possible logo arrangements TerraViva 08

TerraViva

- ' TerraViva

] _ -
= -!i* TerraViva Competitions

—| [ — S —)

. .o TerraViva
| Competitions

_— —_— —_—
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Guide lines Main color: Orange Vif TerraViva 09

I HEX#CA45E39 RGB196,94,57 CMYK18,71,80,7

Pictorial mark l I‘

TerraViva

- ' TerraViva

==. 1 TerraViva Competitions

g gk TerraViv_a _
Competitions
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Guide lines Correct color combinations and dimension tests TerraViva 10

M TerraViva

M TerraViva

M TerraViva -

M TerraViva o

' TerraViva ength length

2,5¢cm 70,8 px
4 TerraViva length length
lcm 28,4 px
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Palette Where it comes from and why it was chosen TerraViva 11
The main color, seen in the previous slides, is color Le Corbusier’s code and name HEX RGB CMYK
joined by five other colors, to create TerraViva's 4320S #C45E39 R 196 C 18
identity palette. orange vif G 94 M 71
B 57 Y 80
All six colors in the palette were chosen from K 7
Le Corbusier’s Architectural Polychromy,
conceived and created by the iconic and 4320R #46423E R 70 C 61
pioneering architect between the years 1931 ombre naturelle 59 G 66 M 55
and 1959. In this way, the color choice is also B 62 Y 56
symbolically linked to the world of architecture. K 57
From a selection of 63 shades that can be 4320W #F2BB1E R 242 C 5
combined with each other, we have identified le jaune vif G 187 M 28
6 hues that can be used extensively for dynamic B 30 Y 91
and complex communication. K 0
The six colors refer to and recall the four
elements: fire (orange vif and le jaune vif), earth 32021 #BEAACS8 R 142 C 50
(ombre naturelle 59), air (outremer moyen and outremer moyen G 170 M 26
blanc ivoire) and water (bleu outremer). B 200 E 12
This connection to the natural elements makes
it possible to avoid the use of the color green, 4320K #3958A3 R 58 c 86
which has become overused when trying to bleu outremer 59 G 88 M 67
communicate green values and sustainability. B 163 :2 (1)
4320B #E9E3D6 R 233 C 11
blanc ivoire G 227 M 10
B 214 Y 18
K 0
To read more about the Architectural Polychromy: https://www.lescouleurs.ch/en/the-colours/colour-system/ Number 50360



Logo as identity system

Pictorial mark as a tool

TerraViva 12

The simplicity in TerraViva's pictorial mark
gives it a mutable character and expresses
the concept of architecture as an exercise
in metamorphosis.

The symbol, through rotation or even
multiplication, can become a forest [A],
or arrows [B], or sprouts [C].

This characteristic of being multiform allows
for the creation of its own identity language
in brand communication.

In the next slides we show the different
development potential of the pictorial mark
designed.

[A]
trees,
forest

[B]
arrows,
directions

[C]
sprouts

J\
J\ 1 I\
1 1

I\

\7

\7

1 1
\7 1. \/J
\7
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Logo as identity system

Multiplication of the pictorial mark

TerraViva 13

The versatility of the pictorial mark
makes it possible to create a structured
communication system according to the
various activities related to TerraViva.

In the area of communications expressed

on social media (Instagram as the main social
media) we have identified 5 main categories:
01 TerraViva’s generic communication

02 Competition

03 Jury

04 Exhibition

05 Workshop

For each category we have associated

a double symbol composed of the modified
main one (rotating it 90, 180 or 270 degrees)
which has its own meaning in relation

to the category to which it belongs.

Also clarifying the type of communication

is the use of the palette that allows

the 5 hue’'s combinations displayed here.

01 General communication

Symbol

Meaning

Palette

IAWA
1 1

Trees
Community — Progress

02 Competition
Symbol Meaning
I I Sprouts
‘ ’ ‘ ’ Growth — Reap
03 Jury
Symbol Meaning Palette
l ‘ I Arrows

1 \/J

Decision — Different Opinions

04 Exhibition
Symbol Meaning Palette
f— f— Links

Ny

Confluence — Network

Experiment — Expand

05 Workshop
Symbol Meaning Palette

a -
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Applications

Instagram post template

TerraViva 14

This is an example of the template for
Instagram posts where there is an evolution
of the pictorial mark into the symbol decided,
in this case, for the Competition category.

The example shown is a slideshow to
demonstrate the difference in structure
in the sequence.

In the next slide we put an overview to show
how this visual language can be developed
for all defined categories.

The Instagram example also highlights how
the use of a color filter on photos makes
social communication more consistent with
the new logo.

Narrative label
with serially
repeated
category symbol

Primary
communication
on category
identity color

Subarea of the
category

Cover Slide
It can be used as a cover (first slide) when there is It can also be posted independently as a memo
an Instagram Carousel or as a single post of an already communicated information

Narrative label
The Golded with category

memo of

I I I I I I I Sand Waterf t symbol and
VININININININT New Cormpetion RN

The Golden Early
Sand Waterfont Registration

Architecture 09.10-11.12.23

N eW CO m pet it i O n _~ Discover more

- on the link in bio

communication

Secondary
communication
(possibly
deepened in
caption)

Cross-reference
to site/link in bio
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Applications

Instagram categories examples

TerraViva 15

00 Use of pattern

as communication divider

II\ II\ II\ FAY II\ ll\ II\
II\ II\ II\ FAY II\ ll\ II\
II\ II\ ll\ JAVAY ll\ II\
II\ II\ ll\ JAVAY ll\ II\
LI} 11
II\ II\ ll\ JAVAY ll\ II\
1 L)

ll\ll\l\l\ll\l\l\

1

1
ll\l\l\l\ll\l\l\

1

~
-
~
-
~
-
~
-
~
-
~
-
~
-

TAYAYAYAYAYAVYAY

[A]

[B]

[C]

[A]

[B]

01 Generic communication

[A] [B] Slideshow
[C] Single post

[AVAVAVAVAVAVAY FAVAN A quick FAVAY A quick
vt 't récap

What’s TerraViva New

going on Competitions
at TerraViva Lece coming up
in afew days
Aquickrecap o ... = B o
ll\ ll\ ll\ ll\ 'I‘ ll\ ll\
Give Away B o
a TerraViva o
Competition
7 days
Gift Card = B R e
ll\ ll\ ll\ ll\ 'I‘ ll\ ll\
03 Jury
[A] [B] Slideshow
ll\ ‘I’ ll\ \Il 'I‘ \Il ll\
Submit _ LT
application  andoppertunites
at September 1o subseribeto
1 6th 2023 our newsletter
Call4Jury S EER R e S R e
ll\ ‘I’ ll\ \Il 'I‘ \Il ll\
Architect with

a studio in Milan

“Quote”

Jury Member
Title Competition R —

[A]

[B]

[C]

[A]

02 Competition

[A] Single post
[B] [C] Slideshow

\Il \Il \Il \II \II \Il \Il

Early Registration

15% Discount Code:
ABC15GSW

The Golden
Sand Waterfont

\Il \Il \Il \II \II \Il \Il

Challenge Pherea

06/
WHAT ?

for original _ No,partcipation|s froe and s
contest topics [RSSTRENEEY

3 Discovermore
= ontenravivacompetitons.com

Upto15.000€

s Discovermore
> o tenavivacompetitions.com

L ) 1st Prize 1 1st Prize
\VYAV] RuralHouse Il V7 V7 Rural House
i0 Cid per Amor is about caring
Cio per amor for the past in the present.
i .ossano
Luca Quadro as an opportunity to research
Jacopo Le contemporary living practices...
Giorgio Martellono
[Taiwan - Italy]
1st Prize
Rural House RN Ryt

04 Exhibition

[A] Slideshow

=% S
Metafisica wuar Press Conference

H 07.04.2022
dello Spazio e
were Viale XI Febbraio,
Pavia

Exhibition ST

onterravivacompetitions.com

05 Workshop

[A] Single post

[A]

Nome Workshop

[B] S-S

N TN TN

FRAME

Milano
27.09-04.11

[C]

Una Piazza per
Pratocentenaro

Opening Event
FRAME

[B] [C] Slideshow

Applications
open until
September
20th 2022

3 Discover more

> ntenavivacompetitons.com
FRAME

T Workshop

wien 14.10.2022
From16:00

wrere Largo San Dionigi
in Pratocentenaro

3 Discovermore
> onterravivacompatitions.com
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Applications

Instagram feed

TerraViva 16

> )

1.835
post

e

TerraViva Competitions

@terravivaprojects
Milan, Italy
Vedi traduzione

Messaggio

i ®

We're now |What’s
going on

at TerraViva FAVAVAVAVAVAY
LERUS VLN A quick recap [

N N~

IAVAVAVAVAVAY)
ll\ II\ II\ ll\ II\ II\ II\ ll‘ II\ II\ II\ II\ II\ ll\

-~

terravivacompetitions .o

20,7 MILA 1784
follower seguiti

Architecture Competitions & Creative Hub

(27 www.terravivacompetitions.com/golden-w...

E-mail 2

Rural Housi... Call4dComp TerraVivaL.. Call4Jury TUN23 W

I\
\II\
\II\
AWAY

ll
AN
1 1
ll\l\l\l\l\l\ll\
1 1

IAVAVAVAVAY/

1

1
ll\l\l\l\l\l

1

1
1
1
1
1
1
\ll\l\l\l\l\l\

GRS CEICEIC]
N N TN TN TN

Una Piazza per
Pratocentenaro

Opening Event

12:31

terravivacompetitions

Una Piazza per
Pratocentenaro

‘ (e 27.09-04.11 Opening Event
Nome Workshop Workshop FRAME

U/ W A W A U A
-
[
<]

Y7171 \711
l'\ \Il ll\ \ll II\ ‘l' II\

| D I A A |
II\Il\ll\l\

IAVAVAVAVAVAVAY

1
1
AVAVAY

Jury Member
Title Competition

To stay updated
on future calls
and opportunities,
our newsletter

-3 Discover more
 on teravivacompetitions.com

Call4Jury

\ll \Il \II \II \ll \Il \Il \II \II \II \ll \ll \Il \II
Early Registration

Challenge Gt The Golden

for original Sand Waterfont
contest topics PS@@E%W"‘ Code: Architecture

The Golden
Sand Waterfont

\Il \II \Il \'l \II \Il \Il

New Competition
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Applications

Business card and letterhead

TerraViva 17

EX-
g558
0852
EREH
28ho
5357
3
SEV
1y
3
332
34
Sais
5 3
o o
3 =z

BAIABLIBL |,

M TerraViva

Nome Cognome — Ruolo
+39099 8753418

n.cogr ravi
@profilolinkedin

' TerraViva

Nome Cognome — Ruolo

+39 099 875 3418
n.cognome®@terravivacompetitions.com
@profilolinkedin

l ‘ Lorem ipsum,
1

que voluptatur si omnimpor rem qui ommolup
tatibus non recesti tet que ipitat idebit que
sunt, abore labo. Odipsun tionecest et ipsa
que eumendi rerumquibus et lia di ventemq
uiduntis am atis sin num fugia si as ma volor
aut optat. Non comniandit iminvel itatem quae
estia non premper orrorisquia suntota turitem
fugia quiberferi ipic torem voluptat.

Pa volestemquos sum sequiaes corrun. Con-
sendae pla volessequid quas intiorum vent.
Epraepere dellam, et, volorer ferovit, comnihit
voles minum unt qui samus everiaspis volore
id utas porpore ptatur sent que modi temolo
ipienturios et quissit ibeaquam cores es sae.
Et vendus ipiet fugit plicipisi nullate corest
evendae sum quiandi volorer eprenderio ma-
gnis cum et aut aligentibus molorem is enie

TerraViva Srl. terravivacompetitions.com
Via Vallazze 109 - 20131 Milano MI info@terravivacompetitions.com
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Applications | Website

TerraViva

18

TerraViva

C @ terravivacompetitions.cc

NEW COMPETITION

The Golden
Sand Waterfront

As indicated by the second word in its name “Sabbiadoro”
-~ literally “Golden Sand” - the italian town of Lignano is
characterised by its expansive shoreline featuring sandy
beaches with a shiny hue...

REGISTER NOW

See Folder A_TVL_50360/02_Graphic Files/17_50360.mp4 for more

Gl o

@ terravivacompetitions.com

NEW COMPETITION

The Golden Sand Waterfront

As indicated by the second word in its name “Sabbiadoro”

- literally “Golden Sand” - the italian town of Lignano is
characterised by its expansive shoreline featuring sandy beaches
with a shiny hue...

REGISTER NOW

I\ ll\ ll\ ll\ II\ II\ ll\ ll\ II\ ll\ ll\ II\ II\ ll\ ll\ II\ ’I‘ ll\ ll\ lI

TerraViva is a Platform dedicated
to the organisation of international
Architecture Competitions

TerraViva connects the most talented architects around the world
with partners and stakeholders looking for high quality projects
to rehabilitate a building, to redesign an urban plot or even to
transform a whole district.
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TerraViva

Applications

' TerraViva A Global Arena for Architecture Challenges

New competition This site-specific competition
encourages participants to experiment

with innovative and original urban
The GOIden solutions capable of transforming
Lighano Sabbiadoro's waterfront into a
Sand Waterfront thriving public space for both the local
community and its seasonal tourists.
Early Registration
09.10-1112.23 As indicated by the second word in its
hame “Sabbiadoro” - literally “Golden
Sand” - the italian town of Lignano
is characterised by its expansive

shoreline featuring sandy beaches with
a shiny hue...

terravivacompetitions.com

rtle

' TerraViva

Tha Golden Sand Waterfront |
Anew “lungomare” for Lignano Sabbiadoro




A natural change of perspective
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