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In the invisible are hidden volumes, lines,
proportions, balances, materials, lights
that await only the skill of the
architect to get out.

Fabrizio Caramagna
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Geometry is the basis of everything. Every building, house, construction and architecture is based on basic geometric shapes and achieves perfect stability thanks to 
them. From this concept, TerraViva’s identity is based on essential shapes: the circle, the square and the triangle. To these is added a fourth shape that symbolizes a 
leaf: a sign that architecture becomes an integral part of nature and the world in its respect and protection.
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Dark grey
#3c3c3b
RGB 60,90,59
CMYK 0,0,0,90

Pure white
#ffffff
RGB 255,255,255
CMYK 0,0,0,0

Light beige
#fef4e3
RGB 254,244,227
CMYK 1,5,14,0

The color palette is simple and minimal, it gives elegance and professionalism to TerraViva’s brand identity. It is designed to characterize the brand’s more formal and 
institutional contents and materials, while for the most irreverent and creative communication, bright color tones can be added to the traditional palette (as in the previous 
illustrations).
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Primary font
Headline and enphasis

Secondary font
Body Text

For the typography, an original and distinctive font was chosen as the primary font, which imitates the writing of the typewriter. It gives an artisanal and artistic feature 
to the brand and it creates a harmonious contrast with the perfection of the geometric shapes. The secondary font, on the other hand, is a cleaner, san serif font and it 
gives professionalism, solidity and clarity to the brand identity.












