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LOGO

Thelogo refiects TerraViva's commitment to eco-friendly
architectural design. This commitment to sustainability and
environmental consciousness s at the core of TerraViva's
ethos andis evidentinthe logo's design, which seeks to
convey this message to the world.
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PICTOGRAM

Pictogramis composed by fouricons that symbolize the The secondiconrepresents aroof cover, asymbol of inclusive and welcoming spaces.

fundamental elements of the brand. The firsticon depicts protection and security, underscoring the importance of Finally, the fourthiconis a showcase, representing the
nature, with a stylized silhouette of a tree, emphasizing the functional architecture. The third icon symbolizes the exhibition and display of innovative architectural projects,
importance of the harmonious integration of the natural community, with human figure reaching out his hands, emphasizing transparency and visibility of TerraViva's work.
environment into architectural designs. highlighting the social responsibility of architectsin creating

NATURE ROOF COVER COMMUNITY SHOWCASE
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LOGO & PICTOGRAM

Thislogo andiits pictogram have been designed with
maximum versatility in mind. Both the logo and individual
pictogram can be used in a variety of contexts, both online
and offline.

This versatility has been a crucial aspect of the creative
process, ensuring that the logo canrepresent TerraViva
effectively whereveritis needed.

The clearance area has been calculated taking the lowercase

letter'e' as areference.
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COLOURPALETTE

TerraViva's color palette has been carefully chosen to represent
the mission and values of the brand. The main color, DARK GREEN,
serves asthe central element of the palette, symbolizing the
connectionwith nature and sustainability. This darker shade of
greenalso adds anelegant touch to the logo and the materialsin

whichitis applied. WHITE has been selected as acomplemen-
tary colorbecause it harmonizes seamlessly with the predomi-
nant green. This shade of off-white offers a clean and elegant
look, suitable fortext and clear communication. DARK CYAN, the
third colorinthe palette, has been chosen as alivelier variation

of the dark green, representing the energy and vitality.

This color further accentuates enthusiasm andinnovation.
IMPERIAL RED is a vibrant accent colorintended for special
details. Thisred symbolizes the boldness and resolute approa-
chof TerraVivain the realization of unique architectural projects.

CMYK  90% 49% 76% 66%
RGB 1152 39
HEX 0B3427

/ CMYK 0% 0% 0% 10%
RGB 237 237 237
HEX EDEDED

84%18% 49% 3%
54144139
36908B

0% 87% 60% 0%
21475 83

D64B53

- /
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TYPOGRAPHY

TT Firs Neue exemplifies TerraViva's commitment to eco-frien-
dly architectural design. Withits sharp, geometric characteristi-
cs, itconveys modernity and innovation, aligning with the
architectural industry's precision standards. The exclusive use
of lowercase characters promotes accessibility and approa-

chability, reflecting TerraViva's mission to make sustainable
architecture accessible to all. TT Firs Neue will be featured in
titles, subtitles, and CTAs, ensuring a clear and impactful
presentation of TerraViva's brand. TT Firs Neue is a premium
paid font (typetype.org/fonts/tt-firs-neue/).

Plus Jakarta Sans will serve as the secondary font, primarily
used forlonger text passages. This dual-font strategy
ensures that TerraViva's communication materials maintain a
balance of both style and readability. Plus Jakarta Sans can
be downloaded for free on Google Fonts.

TT Firs Neue - SemiBold
Title
88 px

Lorem lpsum
dolor sit amet.

TT Firs Neue - Medium
Subtitle
40 px

Lorem Ipsum dolor sit amet.

Plus Jakarta Sans - Regular
Text
16 px

Lorem Ipsum dolor sit amet.

TT Firs Neue - Medium
CTA
24 px
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ICONS SET & PATTERN

The TerraVivalogo andits pictogram provide a versatile
resource for creating a wide range of icons. Theseicons canbe
easily integratedinto TerraViva's visual identity. Forexample,
the tree symbol withinthe logo can be extracted to represent
environmentalinitiatives or sustainability efforts. Its simple yet

powerful design makes it anideal choice formessagesrelated
to ecology. The roof covericon, denoting protectionand
security, can be transformed into icons symbolizing safety
measures or shelter. The community icon, featuring figures
holding hands, is adaptable formessages of community and

inclusion. The pencil symbolizing the creativity and the artistic
approach. The showcase icon can be used to indicate exhibi-
tions, presentations or contests. This flexibility allows TerraViva
to maintain visual consistency while effectively communicating
avariety of concepts andideas through these elements.
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TREE LEAF

BUILDING PERSON

A
A

PENCIL SHOWCASE
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