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Logo lockup

Keywords:

Modules

Architecture
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Sustainability ~ Multidisciplinary ~ Contemporary International
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Logo clear space
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Logo variations

Secondary logo

Submark logo

~

Logomark

o

"R TerraViva

WS¥ COMPETITIONS

This variation integrates the
word “competitions”. It should
be used when the payoffis
needed.

/

'. COMPETITIONS

s

This is a submark logo: itis
more compact and it should fit
into spaces where the previous
versions couldn't. Its usage is
recommended both for institu-
tional material and also for
gadgets, t-shirts, etc.. when the

lettering and payoff is needed. /
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This is a logo mark, in other
words the logo symbol used by

itself. It's a less formal version to
be used for gadgets as stickers

or small sized prints and in
general when the previous
variations doesn'tfitin the

space.
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Logo negatives
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Symbol construction
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Rebranding goals

Contemporary A new timeless Reflect the values
and professional identity of the platform,
Tone Of Voice that is focused on
sustainable and
green solutions
for improving
urbanrealities

Communicate

an international,
multidisciplinary
and creative
reality

TerraViva




Concept

Design

Colors

[ wanted to create a logo focused on architecture’s aesthetic and able to communi-
cate an immediate impression of what TerraViva is. A new image based on the es-
sential core values of the platform and that could be self-explainatory.

The symbol is composed of six modules that form the letter T, evoking the architecture’s action of building and
shaping things. The modules are assembled in an irregular but harmonious composition, representing a sense of
change, creativity and dynamism.

One of the modules has the shape of a leaf, which is positioned at the base of the letter T and is pointing up, as
a reinforcement of the core and distinctive value of TerraViva: a sustainabile view for the future of the cities.

The white space between these elements suggest openess, and also the distinction of different urban areas.
The modules themselves give a sense of the moltitude of disciplines that meets into TerraViva's projects.
| chose a sans serif Font, simple and linear, to convey a sense of modernity and clarity.

This logo is a natural choice for animation, as its dynamic structure inherently evokes motion. Its modular design
allows for seamless transformations, as individual components can rotate, shift, and recombine into a variety
of captivating new forms and return to the original one.

The final impression is a professional and contemporary identity that tells about TerraViva without words.

The warm colors, such as the brownish terracotta, the dark green, and light cream, evoke naturalness and
sustainability, which are central values in contemporary architecture and that TerraViva embraces as well.

TerraViva
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PMS
471C

CMYK

C=21%, M=67%, Y=94%, K=10%
RGB

R=188,G=97,B=35

HEX
#BC6123

Raw
Terracotta




Typography

Switzer has a neo-grotesk design and its appearance is timeless; it might resemble earlier typefaces, butitis a new design made for being contem-
porary. It gives clarity and a professional look to the logo. As a counterpart to support the primary font | chose Playfair Display, a serif font that
comes from Bodoni that gives a bit of contrast and decoration to the identity. In regular style is clean and objective so it fits the logo aesthetic.

Switzer Playfair display

Medium Regular
abcdefghijklmnopqgrstuvwxyz abcdefghijklmnopqrstuvwxyz
0123456789!@£$%" & 0123456789 @£.$%~ &
1nin Thin italic
Extralight ExtraLight ltalic Regular
Light Light Italic Italic
Regular Regular Italic Bold
Medium Medium Italic Bold Italic
ze:: ibold ze;zlll:o;f! Italic Black
o o alic .
ExtraBold ExtraBold Italic Black Italic
Black Black Italic
LICENSE: ITF FREE FONT LICENSE (FFL) LICENSE: SIL OPEN FONT LICENSE (OFL).
Switzer is designed by Indian Type Foundry and distributed through the platform Playfair Display is a Google font.
www.fontshare.com. You can use them in your products & projects - print or digital, commercial or
For the full licence document please visit the page fontshare.com/fonts/switzer . otherwise.
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A new image: creative direction

photography

TerraViva
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A new image: creative direction

color pairings designs style
plain

graphic elements

outlines

Exhibition
Workshops
Speakers
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Reaching people website
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Reaching people newsletter and social media

The Golden Sand
Waterfront

eseee Company = 17:30

&« Post
> terravivacompettions W - Competition
2N s Prizes

€12.000

REGISTER NOW

Competition
Prizes

€12.000

Dear designers,

Terraviva i3 happy 10 sarounce the luich ofis etest erchilectu-
& COMpETTion THE GOLDEN SAMD WATERFRONT.

2.875 Likes
terravivacompetitions Project Name.

iy The Golden Sand
(%) rasscomttions Waterfront

The Intiave s

01 parmnership win 1he takan Municipa
Tty af Lign: .

T nows projoct encourages participants 1o oxperimer wlkin:

ghenu's watariront 1o thriving publicspacs for both telocal
communty cassonal touriets,

Competition Prizes: € 12.000

Campestian Schedule:

I

o7 Opening October 10th
n Deadine: February 8th, 2024
Announceman: March 4th, 2024

Winnera

Femermber ha the farly egistion s (4% N wih a lmiect e
Discuurl of 165 ff e ragisralion feos valid ntl Oeober 231,

st

Forfutherinformation please:contactus
infoStarravivacompetitions.com

omo Code: GESW1SXTVC
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Mockup

TerraViva

stationery
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Mockup t-shirts

Build together
sustainable and
green solutions

for improving

urban realities

TerraViva
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Mockup water bottle and shopper
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Mockup glued poster
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Mockup signs and studio en

COMPETITIONS

COMMUNITY

o

1501 24
Mudec -Milan

TerraViva
Awards

terravivacompetitions.it

erraViva



